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Whether you’re working with a graphic designer on a new website, catalogue, logo or promotional flyers for your business, it’s crucial to give them a clear and detailed brief.
If you’re not sure exactly what you want, start by sharing any general thoughts and ideas you may have and Adport  can work with you to develop it into a brief. The more information you can provide them with, the better the end result will be.

Design Brief
Why bother writing a design brief? Shouldn’t your agency just know what to do?
You probably know more about your company than anyone. You know its history, its competitors, your marketplace, the things you like and dislike, those that have worked for your business in the past and some that haven’t.
You’ll also have a pretty good idea of the issues your company faces in today’s market, the goals and objectives you’ve set for the coming year and more specifically what you think you need from your designer.
Design is a creative problem-solving discipline and thus to produce a really great piece of design that will deliver the results you need you must first make sure that the designer really understands the problem.
That’s where the design brief comes in. If you spend time creating a structured design brief then in almost every case your designs will achieve their business objective – it’s like the old adage “rubbish in rubbish out”.
So what is a design brief and what does it do? 
A design brief is a detailed description of what you are setting out to do, whether it’s to update your business card or to redesign your company’s logo.
Given that design is a problem-solving discipline then it should start with a comprehensive understanding of the business problem that needs to be solved and develop into a written summary of the project stating the design objectives, desired outcomes, scope, deliverables, time line and budget.
Why is it so important?
Mainly because it defines the problem and explicitly what you (as the client) expect your designer to deliver. It also provides a benchmark against which you can measure effectiveness of the designs presented – are they ‘on brief’. If the project should either start to change course and the scope and volume of work increases significantly, the brief can then be referred back to as a way of gauging additional budgetary requirement.
Who completes the design brief?
Ideally it should be a collaborative effort between you and your designer and all other relevant parties. Your designer may offer to attend a brief consultation and then complete the design brief for you. In most instances it is however more common for the client to provide the brief.
How do you write up a design brief?
We’d suggest you use a design brief template, similar to the one attached. You can of course opt for something more tailored to your requirements or simply follow a briefing checklist.
How long will it take me to write a design brief?
Generally they mirror the length and complexity of the project but are essential for every job. They can take the form of a short bulleted email or a bespoke briefing document and can take anywhere between 15 minutes to 2 hours or more to complete.
Working with a designer who knows you well and knows your business can cut down on the time taken to complete the briefing process.


5 tips for briefing your designer:
1. Always brief face to face – it gives your designer the chance to ask questions, check assumptions and perhaps provide you with an alternate approach
2. Involve all the decision makers – ensure that your brief includes the key decision makers goals and priorities
3. Be open to creativity but clear about taboos – without becoming too prescriptive help your designer see how creative they can be with the project
4. Plan for contingencies - allow plenty of time to develop and refine the idea into a usable format
5. Be honest in your feedback - if you are struggling to like or understand the designs presented, refer to the brief and ask questions until you feel comfortable with the outcome.

Here’s our top 10 tips for any graphic design brief:
1. Corporate profile
Don’t assume a designer knows your business. Write a paragraph explaining who you are and what you do. Include a summary, a brief history, the products/services you provide and distribution.
2. Target audience
What is the demographic of the people you want to reach – the age, gender, income, location and lifestyle?
3. Market position
Describe where your product or service stands amongst the competition. What makes your business different from the rest?
4. Objectives
• What is it that you’re after: poster, promotional flyer, website, email?
• What do you want to achieve with the project?
• Provide all the specifications: size, where it will be used, etc.
5. Overview
Why do you need this graphic design work now? Have you relaunched? Are you about to introduce a new product?
6. Copy and pictures
What copy and pictures will you need to go with the design? Who will be providing these?
7. Background
Give your designer any past and present communication you’ve done. Tell them what worked and what didn’t.
8. Examples of relevant work
It might help to include some examples of other work you like so the designer can see what your tastes are.
9. Deadline
Ask the designer what they think is a realistic deadline and work around that. A deadline too tight may restrict creativity.
10. Budget
Ask around to find out what’s reasonable for the size of your project.



Please feel free to give us a call to discuss if you have any issues.

The Adport Team 
+61 414 486 183
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