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	Text4: 30/12/2023  
	Text2: 2023 
	Text8: Fundraising ROI (number of dollars coming in per dollars spent on fundraising)    
	Text9: $2,000 spent on Google ads and another $2,000 on Facebook and LinkedIn ads. Campaign brought in 100 new donors with $42,000.   
	Text10: 10.5 
	Text11: Website Page Views (number of times users viewed a page)    
	Text12: 25,552 page views detected, with 100 of individuals that click through on a CTA (call to action).   
	Text13: 25.2 
	Text5: Donor Retention Rate (donors who have given more than once)    
	Text6: Lara had 100 donors in 2022 and 80 of them donated in 2023, so her renewal rate is 80/100 or 80%, which we find great!   
	Text7: 80% 
	Text17: Donations Growth  (increase in donations - previous vs current year)    
	Text18: Donation Growth Rate = ((2023 donations – 2022donations) ÷ 2022 donations) × 100
DGR= ((80,000 – 40,000) ÷ 40,000) × 100
	Text19: 100% 
	Text20: Gifts Secured (how many gifts received within any given time frame)    
	Text21: 1,586 gifts secured that can be connected with Lara's work.   

	Text22: 1.6 
	Text14: Donor Growth  (increase in donors - previous vs current year)    
	Text15: Donor Growth Rate = ((2023 donors – 2022 donors) ÷ 2022 donors) × 100
DGR=(800-500)÷ 500) × 100
	Text16: 60% 
	Text23: Number of Beneficiaries Served (over a specific period of time)    
	Text26: Absenteeism Rate (employee missing days of work due to personal illness or other reasons)    
	Text24: 4,758 beneficiaries served from funds raised by Lara.  
	Text27: (Total number of absent days per employee/total number of working days) x 100Absenteeism Rate =(25/265)x100=9.4%
	Text25: 4.8 
	Text28: 9% 
	Text1: Lara Johnson 
	Text29: John Doe 
	Text3: Fundraising  
	Text30: CEO  


