Suggested Press Release Template

Contact: Name,

Position
Tel.: XXX-XXXX

Incflud‘e y?ulr You can include your Email: @ izati
organization’s logo organization’s contact mail: yogrname yourorgan!za !on.org
here information here. Website: www.yourorganization.org

Here you can include the 16 Days
logo, available in 50 languages:
http://16dayscwgl.rutgers.edu/20
14-campaign/16-days-logos

FOR IMMEDIATE RELEASE

<ATTENTION-GETTING TITLE>

Note: A press release is written about a specific program, event, or issue. It answers the questions: “Who, What, Where,
When, Why and How?” It is one page long, written in clear and concise sentences.

<Location> <Date> - Who? What? When? Where? Why?

State what event is going to occur, name the organization hosting the event, and why the event is important. Include any
‘attention-grabbing’ information here, such as statistics, and why the initiative is relevant orimportant. Keep information
brief, but interesting.

<Your Organization>
Provide background information about your organization on this initiative, mentioning important dates, people, themes, etc.
Briefly describe your organization and any other groups that are hosting the initiative. Include a quote by someone who is
part of your organization, part of the community, or someone who has benefited from the Campaign.
e You could include information from the 2014 Theme Announcement, available at:
http://a16dayscwgl.rutgers.edu/2014-campaign/2014-theme-announcement.

<Purpose?>
Explain the purpose of the event. Mention any planned or upcoming activities. State any working partnerships with other
organizations. Discuss any new developments in regard to the event. Connect the event, if possible, to other current relevant
issues.
e More information about the 16 Days Campaign is available in the 2014 Take Action Kit, and on the 16 Days Campaign
website: http://16dayscwgl.rutgers.edu.

<Conclusion>
Include contact information and website links. For example, you can write: “For more information, contact or visit...”
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The 16 Days Campaign Joins Activists From Around the World

New Brunswick, NJ, November 21, 2013—On November 25, 2013, the Center for Women’s Global Leadership (CWGL) at Rutgers
University will launch the 23 annual 16 Days of Activism Against Gender-Based Violence Campaign. CWGL will join thousands of
activists from around the world in a call for an end to gender-based violence and more substantial responses on the part of
governments to act with due diligence in protecting and preventing gender-based violence. Numerous events are planned for the
16 Days Campaign. Participating organizations include: Mesa Local contra la Violencia de Género de San Isidro (Argentina);
Women's Aid (Ireland); National Center Against Violence (Mongolia); YUWA (Nepal); Vuk'uWazi Institute for Social Change (South
Africa); and Kenaz - Desarrollo de Proyectos Sociales (Spain), among many others.

Symbolically designated to emphasize that gender-based violence is a human rights violation, the 16 Days Campaign begins on
International Day for the Elimination of Violence Against Women (November 25) and concludes on International Human Rights Day
(December 10). The Campaign theme, “From Peace in the Home to Peace in the World: Let’s Challenge Militarism and End
Violence Against Women!” highlights the intersections of gender-based violence and militarism, as well as the related issues of
economic and social rights experienced by women and their communities.

As militarism continues to be a key source of gender-based violence, with detrimental consequences for the safety and security of
women, children, and men, CWGL is engaging with 16 Days Campaign participants to challenge the normalization of militarism and
strengthen advocacy against socioeconomic structures that perpetuate gender-based violence. The Campaign acknowledges that
violent masculinities, harmful traditions, and legal policies help normalize gender-based violence and impunity. The impact of
militarism can be seen in the way military budgets and war are supported while ignoring the daily lives of women, children, and
men who are denied social, political, economic rights and attacked or killed for advocating for these rights.

“Gender-based violence and militarism are deeply interconnected with economic and social rights. It is not enough to simply say we
must end gender-based violence; economic access and social equality are structurally part of the full realization of the human rights
of all individuals. When women are empowered economically and security is ensured, the world stands to gain” says Dr. Radhika
Balakrishnan, Executive Director of CWGL, global coordinator of the 16 Days Campaign.

CWAGL is hosting a social media mobilization effort on Twitter and Facebook throughout the 16 Days Campaign, and will be sharing
a “Question of the Day,"” blogs on various aspects of the Campaign theme, and other information on resources and planned events
worldwide. Follow @16DaysCampaign and use the #16days hashtag to join the discussion.

There is no country and no society unaffected by gender-based violence and it continues to be the responsibility of all people to
bring an end to this human rights violation. From Afghanistan to Zimbabwe, the 16 Days Campaign is a powerful platform to raise
the call for an end to gender-based violence and to advocate for the full realization of human rights and achievement of gender
equality.

For more information, visit http://16dayscwagl.rutgers.edu.
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